
Synopsis of Sport Unites Insight Fortnight Meeting: 08/09/2020 

 Increasing levels of physical activity 

 

Hosts and Panellists:  

Dr. Damian Hatton- Impact inFocus  

Graham Spacey – Impact inFocus  

Paulina Turcan - GLA  

Chris Norfield - London Sport 

Panellist response to question: How can we best use and leverage technology to connect people to 

Physical Activity opportunities open to them, as an important aspect of social prescribing?  

Chris Norfield:  

• ‘Anxious avoiders’ are individuals who do less than 30 minutes of physical activity, they  have 

a lot of pressures in everyday life and do not think about doing physical activity.  

• ‘Want to but can’t’s’ have a positive intention to be active but have some barriers  

• Run marketing campaigns to reach those that are not active. Had a lot of success running 

Facebook ads to reach those that are less active and promote physical activities.  

• With marketing campaigns, a lot of individuals signing up are already quite a confident active 

individual. Still difficult to attract those who are inactive to attend sessions.  

• One step to reach inactive individuals is to find a social prescribing link worker or GP/someone 

in the referral setting (‘messengers’). Provide them with the right tools and support to discuss 

physical activity and to then support someone to find an activity which is right for them.  

• Social prescription: means of enabling GPs/nurses/other primary care professionals to refer 

people to a range of non-clinical services. Gives the individual easy access to a link-worker or 

navigator who then has more time to talk with them and understand their own needs. Link 

worker will have tools ready to support people.  

• Currently looking into how to use technology in social prescribing services to help people find 

opportunities and help to provide link workers with tools on how they can help an individual 

find an activity which is right for them.  

Open active: https://www.openactive.io/about/our-members/ 

• Promote sessions from organisations 

• Help on open data 

Open data: https://data.londonsport.org/open-data/ 

London Sport’s Segmenttion research: https://londonsport.org/our-research-and-

insight/understanding-less-active-londoners/  
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Breakout 2: Sharing Experiences and Good Practices 

• Example: Basketball sessions in London, age 16+. During Christmas break the sessions could 

not run sessions, so the young people came together themselves to fundraising and deliver 

sessions.  

• Example: Sessions with 50+ age group to join physical activity, often participants just came for 

the half time chat, but after a while they would get involved in the activities.  

• Example: Bike maintenance workshop – youth club put on workshops for young people to fix 

their bikes and learn how to keep maintenance of their bikes (gaining knowledge and skill). 

Idea came from the young people.   

• Example: Issue through lockdown with participants not being able to access the internet 

therefore not able to join online activities. The organisation was able to access sporting 

equipment packs to send their most vulnerable members across London.  

• Example: Virtual summer festival which is normally face to face. 15-16 different providers 

delivers inclusive online sessions which ranged form Zumba to dance and football. Lots of 

partners involved which helped to raise awareness to participants about the range of online 

activities available to them. Good platform for signposting.  

• Example: Taught participants how to access communication apps through their devices to 

keep people emotionally and socially connected. After this, the organisation was able to get 

them involved in physical activity by sending out resources/equipment. Important to 

understand your participants and their needs.  

 

 

• Partnership working is important. Where one organisation might be smaller, another 

organisation can aid in bringing in other skills and strengths.  

• Creating programmes to meet the needs of participants.  

• Young peoples worlds are technology these days, so use this to your advantage and embed 

social media into sessions.  

• Incorporating young people (or any group of participants) in the decision-making process.  

• Using alternative activities (non-traditional sports) to engage participants such as glow in the 

dark Zumba.  

 

Final reflection and Evaluation  

•  Finding alternative ways to get individuals engaged or re-engaged in sport and physical 

activity is key.  

• Support can come from getting families involved rather than just one individual.  

• Use of non-traditional sport to remove barriers  

• Maximise the use of existing resources  

• Maximise the use of leisure centres and other spaces  

• Promoting the use of digit tools  

• Co-creation of projects/activities with beneficiaries  

 

 



Future of Sport Unites:  

• Open up a conversation for people to share experiences  

• Phase 2 of Sport Unties: Use these learnings in designing funding programmes  

• Delivering work which is focused on outcomes rather than outputs 

• Focus on organisations working with partners  


